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Last week was an incredibly eventful one for Tahiti, thanks to the 

Miss Tahiti pageant, as well as the visit of Morinda leaders to the 

home of Tahitian Noni.

CEO Brent Willis and Senior Vice President of Sales and Marketing 

Shon Whitney made the trip to Tahiti to represent Morinda at last 

week’s pageant, where Matahari Bousquet was crowned the new 

Miss Tahiti. This means that she will serve as a spokesperson for 

TeMana and Tahitian Noni, and we are excited to partner with her.

Following her victory, Matahari said, “I would like to thank 

Vaimalama Chaves, Miss Tahiti 2018 and Miss France 2019, for the 

advice she gave me. One thing particularly got my attention. She 

said, ‘Make the most of every moment, have fun, because the year 

will pass by very fast.’

“I am proud to be her successor. She is and will 

remain a model for many of us. My goal is not 

to compete with her, nor to be like her, but 

to be simply up to the challenge she left 

by being such an amazing Miss during her 

one year as Miss Tahiti.

“Mauruuru roa [thank you very much] 

Vaimalama, you are an inspiration to me. Life 

is beautiful!”
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Brent and Shon made the most of their time 

in Tahiti, also taking the opportunity to hold a 

special meeting with IPCs. In fact, there were 

more than 180 IPCs in attendance. For many, 

it was their first opportunity to meet Brent 

since he became CEO last December.

“I was very happy to meet Brent face to face 

for the first time,” said Edouard Tuairau. “I 

really enjoyed his presentation. He talked 

about subjects that are very important to my 

heart and that I have wanted to hear for a 

long time. I love his vision and determination 

to allow employees and IPCs to own shares 

of the company and become owners.” 

“It was a special evening that inspired and 

motivated me,” said Tonio Mataoa. “I was 

especially moved by our CEO Brent Willis, 

who presented a very constructive speech 

for the future of Tahitian IPCs. Brent Willis 

said that he had two dreams. I only have 

one dream: that we, all Polynesian IPCs, 

will be able to go to America to share our 

experiences. Thank you for the new launch 

of Noni + Collagen, this is a great product. 

Thank you to all of you.”

Brent and Shon also met with the Tahiti 

Minister of Tourism, Nicole Bouteau. During 

their visit together, they talked about 

Morinda’s contribution to French Polynesia’s 

economy and its influence on tourism. In 

fact, Morinda has brought more than 10,000 

tourists to French Polynesia.

New Age Beverages Corporation recently 
expanded its Marley brand licensing 
agreements with companies owned by the 
family of Bob Marley and Docklight Brands, 
Inc., to include expansion to new global 
markets and the addition of new product 
types, including cannabidiol (CBD) infused 
shots. 

New Age and the Marley companies recently 
extended the licensing agreement on the 
Marley brand for an additional 10 years, 
and emplaced a new advisory agreement 
with the family to help promote and build 
awareness of the entire Marley portfolio. In 
light of rapidly opening global opportunities 
with CBD, New Age has now also expanded 
their previous agreement with Docklight 
Brands. The expanded Docklight agreement 
extends to four additional countries, the 
current geographies in which New Age 
is working with major distributors and 
retailers to effectuate launch of Marley + 
CBD ready-to-drink beverages. The newly 
expanded agreement also covers all of the 
United States with products to be launched 

concurrent with the easing of the regulatory 
landscape, while also opening up expanded 
market access in the initial international 
markets.

The expanded agreement also now includes 
the extension into ready-to-drink (RTD) 
shots, to accompany the Marley Mellow 
Mood + CBD drinks in 15.5oz cans. The CBD-
infused RTD products under the Marley 
brand complement New Age’s recent launch 
under other brands of CBD creams, lotions, 
and topicals via the first ever omni-channel 
approach, across e-commerce, traditional 
retail, medical, and the direct-to-consumer 
channel.

Damian Marano, CEO for Docklight Brands, 
commented, “Since forming the partnership 
with New Age in January, we have been 
all systems go for launch of the Marley 
Mellow Mood + CBD brand. We believe we 
have an outstanding product that retailers 
and consumers will love. We are thrilled to 
expand our relationship with New Age to 
take on the world.”

NEW AGE SIGNS 
AGREEMENT TO 
EXPAND MARLEY + 
CBD GLOBALLY

KEY HIGHLIGHTS:

• New Age and Docklight 
Brands agreement 
expanded to now included 
all markets within the 
United States, Japan, 
Mexico, Hungary, and 
Uruguay

• Docklight Agreement 
expanded to now include 
CBD-infused shots, with 
other product forms and 
beverage types to follow



IPC PROFILE:  
ANTON GOEPPEL
For this latest IPC profile, let’s head all the 
way to Germany. There, one can fine Anton 
Goeppel enthusiastically sharing noni with 
others. But, while he goes a long way back 
with Morinda, he also took a break from the 
company. Fortunately for us, he’s now back 
with Morinda. 

“I started in 2003 with Morinda and gained 
the title Jade Elite,” Anton said. “After a few 
years, in 2016, a friend of mine, Norbert 
Stadler, helped me to restart my Morinda 
business and now I was able to gain the Jade 
title again. My goal is to gain the title Pearl by 
the end of the year and to support my team 
members to reach their goals and dreams. 
I would like to consistently strive for further 
growth in my business and to build a career 
with Morinda.”

It’s no shock that Anton returned to Morinda, 
given how he feels about it. He described it 
as “a great and stable company with which 
you can fulfill your dreams in the long term. 

You can achieve things with this company 
which aren’t possible anywhere else. 
Morinda is long-lasting, environmentally 
conscious and follows ethical principles.”

Anton said he also enjoys the cooperation 
with the Morinda team in Munich, and loves 
how they support every IPC.

As for what advice he would give other 
IPCs, he said, “Don’t give up and don’t be 
frustrated if it’s not working right away. ‘No’ is 
not an ultimate answer, it rather means that 
there are still questions which need to be 
answered.”

As we’ve covered, there are various things 
that drew Anton back to Morinda. But 
ultimately, he loves the product. In fact, he 
credited Tahitian Noni Juice with helping him 
feel healthier, and as a result, he loves to 
share it with others.

“I love to talk about the history of noni, to 
tell the story,” he said. “I like to be in touch 
with my customers, to build a personal 
relationship and to spread the noni news.”

Elisabeth Kingsland (Canada)

Mei-Ping Li (Taiwan)

Su-Lan Chen (Taiwan)

“Max is my favorite product of all! It helps my energy boost to keep going and my immune system reboot when I 
need it.”

“I joined as a member because of TruAge Max, because Max has a lot of nutrition and I really like the taste of Max. My 
family also drinks Max with me to maintain good health.”

“I work in a traditional market, so I often need to carry 
heavy weights. This is difficult, but I feel better after drinking 
TruAge Max. My husband and his family also need to carry 

TruAge Max means the world to these people

heavy loads, so they all need a lot of energy. They also feel 
that their energy has improved when they drink Max.”

With the TruAge Max promotion that’s been going on this month, what better time to share some Max testimonials?  
People absolutely love how Max makes them feel, which is no surprise given all the wonderful ingredients it contains – 
including noni!



Yukiko Ikuta ( Japan)

Shioko Sakai ( Japan)

Hiroko Ishida

“My parents who live in Kagoshima have 
been drinking Tahitian Noni Juice for more 
than 12 years! When TruAge Max was 
launched, they switched from drinking TNJ 
to Max.  Wherever they go, whatever they do, 
the first thing they do is drink Max.

Because I live far away, my younger sister 
and her husband are taking good care of 

“I have been drinking Tahitian Noni Juice for 
every single day for eight years.  When I am 
tired, I choose to drink Max. Thanks to Max, 

“I have run a jazz dancing studio for 20 years.  I am 
the happiest when I see the students improve their 
performance and be full of energy by drinking Max. Morinda 
products are rapidly spreading among the students from 

them.  Thanks to them and the power of 
Max, my parents are both living a healthy 
life. They’ve reached old age, but I am very 
happy to see them live a happy life together.

I love Max as much as they do.  My family, 
my friends and I cannot live without it.”

I am indefatigable and I can enjoy every day 
what I desire to do without any limitations. 
Good health is joy!”

adults to children and have helped the students achieve a 
good result in the yearly nationwide dance contest. We love 
Morinda and Max!”

Keiko Sakai ( Japan)

Katsuyo Naito ( Japan)

“Both my husband and I love Max so much 
that we always run out of it and need to 
purchase additional cases!

Before Max was introduced in the Japan 
market in 2012, I drank only Tahitian Noni 

“Since TruAge Max was launched in Japan, I 
have been drinking it.   Because my husband, 
daughter, and parents-in-law are drinking 
Max, we often need to purchase additional 
cases.  Max is high in iridoids and I especially 
love the taste!   I bring it with me every day.  
When I travel, I bring the bottle.  After I started 

Juice.  Since it was introduced, I have been 
drinking both TNJ and Max.  Because each 
product was unique and had its own good 
points, I wanted to keep drinking both. Max is 
an essential part of our life.”

drinking it, I found myself living a comfortable 
life without even noticing.  People around me 
often says to me, ‘You are always energetic!’ 
Occasionally, I go hiking in the mountains 
with my husband. Even the next day, I can 
be active without a sense of fatigue.  I am 
thankful to Morinda and Max.”

Emiko Endo ( Japan)

“My friend introduced to me a variety of Morinda products 
including TruAge Max, but I loved the taste of Max.  In 
addition, I was looking for something that was good 
for my husband’s health.  So, we started drinking Max, 
which contains the highest amount of iridoids, and since 

then both of us have been drinking it.  We bring it with 
us whenever we take a trip.  Thanks to Max, we wake up 
refreshed without feeling any stress and full of energy in 
the morning.”



• TruAge Max promotion a huge success in Northern Europe 
region, with Max completely sold out

• Max sales in Australia have more than doubled this month 
thanks to Max promo

• Netherlands records best sales month of the year thanks 
to Max promotion

• Indonesia and Malaysia report sales 129% and 109% ahead 
of forecast, respectively

• A total of 255 IPCs qualify for Jade stock program in Japan

• United States has seen 20% growth in 120+ QV IPCs from 
January to May

• Russia sees huge presales for new Morinda Wellness 
products, with 200 items already sold

• Singapore IPCs participate in charity run, selling TNJ and 
inviting fellow participants to upcoming event

• Number of Taiwan Jade earners increases by more than 
243% due to stock program

• Taiwan promotion boosts TeMana Brightening Facial Mask 
sales by 64 times its average

Spotlight  
Around the World
Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.

Yasuko Nishide ( Japan)

“When I was looking for something that was 
good for my health, my friend introduced 
TruAge Max to me five years ago and I 
instantly experienced the wonder of Max.  

Last year in February, the placed I lived got 
a ton of snow and I could not come home 
from work for three days until the snow was 
cleared from the road. For those three days, 
I removed the snow in the early morning and 
worked during the day.  Because I brought 
a bottle of Max with me wherever I went, I 

spent the three days drinking Max.  Then, 
I realized that I was the only person at the 
workplace who was not exhausted. I felt 
that this must be because of Max and I was 
happy about it. I was amazed to see myself 
working well. Since then I have kept a bottle 
of Max in the workplace.

I was so grateful to Max and the friend who 
introduce it to me.   Thanks to Max, I am 
leading a healthy life with a smile.”


